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Of the total internet users!! 
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Online Language Content 
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Online Language Content 

55.5% of the content is in English 

28.6% of online users speak English 

VS 
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All Americans speak English, 

don’t they? 
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Some Facts to Consider 

• 37 million Americans do not speak English at home (US Department 

of Health) 

 

• "Web users are up to four times more likely to purchase from a site 

that communicates in the customer’s language" (www.idc.com) 

 

• Website visitors are most likely to stay double the time when a 

website is translated in their language 

 

• Over 100 million people access the Internet in a language other than 

English 
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Why Africa? 
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Reasons to Keep 

Smiling because 

you are in Africa 

• 6 of the 10 fastest growing 

countries are in Africa. 

• In 8 of the last 10 years 

Africa has grown more 

than East Asia. 

• The IMF expects Africa to 

grow by 6% per year over 

the coming period. 
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Key Language Factors in 

Africa 
More than 2,000 languages spoken 

Mass media – 242 languages 

Judicial system – 63 languages 

Public administration - 56 languages 

500 in Nigeria alone! 
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Total Public Debt in Africa looks Promising  

http://www.localizeafrica.com
http://www.localizeafrica.com


FDI: Foreign Direct Investment  

Top 15 African countries attracting 82% of new FDI Projects since 2003 
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Source: World bank - Doing Business Ranking 

African Economy Rankings 
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Don’t Get Lost in Translation 

Source: Twitter @hazem 
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Top 5 Misconceptions about 

Translation 

1. Anyone who speaks a second language can 

translate   

2. Translators can also interpret 

3. Translators can translate any subject matter 

4. Highest Quality at Lowest Cost 

5. Machine translation can do the job 
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Translate or Localize 

Translation is supplemental to localization 

Localization should be completed by an in-country bilingual linguist 
who knows intimately the language, customs, and cultural biases of 
the target culture. 

The end result of localization is a product that: 

• is appropriate for the target locale business and cultural 
conventions 

• appears custom built for the end user’s cultural and linguistic 
background 

• does not change the original intended meaning 
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Examples of Brand Failure 

due to Non-localization 

When HSBC’s tag-line 

“Assume Nothing” was 

mistranslated in various 

countries as “Do 

Nothing”, the bank had to 

launch a $10 million 

rebranding campaign to 

repair the damage. 

Source: FT 
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Examples of Brand Failure 

due to Non-localization 

When the company opened 

its doors in Beijing, the 

restaurant had accidentally 

translated its infamous 

slogan "Finger-lickin' 

good" to a not-so-

appetizing phrase: "Eat 

your fingers off." In the 

end, however, the blunder 

didn't end up hurting KFC 

too badly. 

Source: Business news daily  
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Examples of Brand Failure 

due to Non-localization 

When P&G started selling 

its Pampers diapers in 

Japan, it used an image of 

a stork delivering a baby on 

the packaging. While the 

advertising may have 

worked in the U.S., it never 

caught on with Japanese. 

since the stories of storks 

bringing babies to parents 

isn't a part of Japanese 

folklore.  
Source: Business news daily  
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What to Avoid? 

• Write very clear text, avoid complex 

meanings or difficult terminology 

• Don’t keep changing the text every hour 

• Use an in-market agency or translator and 

make sure they are qualified 

• Don’t skip the editing phase, follow the 

process 

• Allot enough time for translation and editing 

• Consult your local team 

• Do a back translation if your product can 

cause health issues if misused to make sure 

the message is well interpreted.   

Image Source: shutterstock  
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Localize Africa (Pty) Ltd. 
57 Preller Drive 

Roosevelt Park 

Johannesburg, 2195 – South Africa 

Enquiries: Tel:  +27 (0)11 888 6065 

E mail : info@localizeafrica.com 

Website:  www.localizeafrica.com 

  

Rosalind Smith – Country Manager 

Tel:  +27 (0)72 406 8395 

Email: 

 

Mohamed Aly –  Partner 

Tel:  +20 (0) 111 766 0344 

Email: 
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